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If you’ve ever wondered why some websites dominate Google’s search
results while others struggle to gain visibility, the answer lies in Search
Engine Optimisation (SEO). SEO is the foundation of a successful online
presence, allowing businesses, blogs, and e-commerce stores to attract
visitors organically - without paying for ads.

The digital landscape is constantly evolving, and with millions of websites
competing for attention, understanding SEO is no longer optional. Whether
you’re launching a new website or refining an existing one, building a strong
SEO foundation is the first step toward long-term success.

In this guide, we’ll break down the fundamental aspects of SEO, from
understanding how search engines work to structuring your website for
maximum visibility. If you’re serious about ranking on Google and driving
traffic to your site, you’re in the right place.

Introduction:
Why SEO is the Key to
Sustainable Online Growth

Who are we?
Hi there! Let’s give you a quick introduction to who we are. We’re Studio
Melrose, a London and Amsterdam based digital marketing agency
specialising in SEO, social media, content strategy, and digital growth. 

We’ve helped businesses - from startups to established brands grow their
online presence and rank higher on Google. With years and years of hands-on
experience and proven SEO strategies, we’re here to guide you through the
fundamentals of SEO in a way that’s clear, practical, and effective.

Search Engine
Optimisation (SEO)



Technical SEO – Ensures your site is properly structured, loads fast,
and is mobile-friendly.

1.

On-Page SEO – Focuses on optimising content, headers, and
metadata to align with search intent. 

2.

Off-Page SEO – Involves link-building and brand authority to boost
credibility.

3.

Content SEO – The strategic creation of high-quality, keyword-rich
content that attracts and engages users.

4.

Without these four components working together, ranking in search
engines becomes a challenge.

Part 1:
Understanding SEO
The Basics You Need to Know

Definition
Before diving into the technical aspects, let’s define SEO in plain English:
SEO is the practice of optimising your website to improve its visibility in
search results. It helps people find your business when they search for
related information, products, or services.

But SEO is more than just ranking #1 on Google. It’s about providing value
to your audience, creating quality content, and ensuring that search
engines can easily crawl and index your site.

The Four
Pillars of SEO



Part 2: How Search
Engines Work 
Crawling, Indexing, and Ranking

Search Engine Ranking
SEO is deeply connected to how search engines such as Google and Bing
process and rank information. When you type a query into Google, a
complex algorithm determines which pages appear first. This process
involves three key steps:

Crawling – Search engines send out bots (or spiders) to find and scan
new web pages.

1.

Indexing – The collected data is stored in an extensive search
database.

2.

Ranking – Google ranks pages based on relevance, authority, and
user experience.

3.

Key SEO Ranking
Factors
Google considers over 200 ranking factors, but here are some of the
most critical ones:

Relevance to the search query
Page load speed
Mobile-friendliness
Domain authority and backlinks
User engagement (time on site, click-through rates, etc.)

Understanding how search engines work helps you optimise your site
accordingly so it stands out in search results.



Part 3: Building 
SEO Foundations
Getting It Right from the Start

Step 1: Define Your Website
Goals & Target Audience
Before optimising anything, clarify:

What is the main purpose of your website?
Who is your target audience?
What keywords will they be searching for?

Defining these aspects helps structure your website’s content and navigation around
search intent. Search intent refers to the reason behind a user's search query - what
they’re actually looking for when they type something into Google. Understanding
search intent is crucial for SEO because Google prioritises pages that best match user
needs, not just those with the right keywords.

There are four main types of search intent:

Informational – The user is looking for knowledge.1.
 Example: "How does SEO work?"

      2. Navigational – The user wants to find a specific website or brand.
Example: "Nike website"

      3. Transactional – The user is ready to take action, such as making a purchase. 
Example: "Buy running shoes online"

     4. Commercial Investigation – The user is comparing options before making a
decision. 
Example: "Best SEO tools for small businesses"

If you’re launching a new website, setting up your SEO correctly from the
start saves time and effort down the road. If you already have a site,
making these changes can significantly improve ranking



Your domain name is your digital identity. A good domain should be:

Short and easy to remember
Relevant to your brand or industry
Free of numbers and hyphens (e.g., bestcoffeelondon.com rather
than best-coffee-london123.com)

Your hosting provider also plays a role in SEO. A slow server can
negatively impact your rankings, so invest in a reliable, fast-loading
hosting service such as SiteGround or WP Engine.

Part 3: Building 
SEO Foundations

To rank higher, your content must match the intent behind each search.
A blog post works for informational intent, while a product page is better
for transactional intent. By aligning your content with what users are
actually looking for, you’ll improve rankings, engagement, and
conversions.

Step 2: Choosing the Right
Domain Name & Hosting

Step 3: Structuring Your
Website for Search Engines

Google favours websites with clear, logical structures. Follow these best
practices:

Use a clean URL structure (e.g., yourwebsite.com/seo-guide/ instead
of yourwebsite.com/page?id=12)
Create an XML Sitemap and submit it to Google Search Console.
Optimise internal linking to help Google understand your content
hierarchy.



For WordPress users, plugins such as Yoast SEO or Rank Math make
optimising metadata and sitemaps easier. Other essential tools include:

Google Analytics (to track website performance)
Google Search Console (to monitor indexing and fix errors)
GTmetrix & PageSpeed Insights (to check site speed)

Part 3: Building 
SEO Foundations

Step 4: Essential SEO
Plugins & Tools

Step 5: Mobile Optimisation
& Site Speed

Google uses mobile-first indexing, meaning your mobile site matters
more than your desktop version. Ensure your site is: 

Fully responsive on all devices
Fast-loading (aim for under 2.5 seconds)
Easy to navigate with clear call-to-action button

Use tools such as Google’s Mobile-Friendly Test to evaluate your site’s
performance.



If you’ve found this guide helpful, then our full SEO course
might be something for you. This guide covers just the
foundations - but in the full course, we go deeper into: 

Advanced keyword research
Competitor analysis
Backlink strategies
Content marketing
AI-powered SEO techniques

Basically every single thing about SEO. SEO is always
evolving, but with the right knowledge and tools, you can
stay ahead of the curve.

Your Journey
Starts Here
SEO is a long-term game. It’s not about quick hacks or overnight
success - it’s about consistently implementing best practices that
improve rankings, increase traffic, and grow your business.

Go Deeper with Our
Complete SEO Course!

HOW TO RECEIVE
OUR FULL SEO
COURSE FOR FREE!



JOIN THE
WAITLIST NOW

Want to be the first to access it? 
Sign up for our newsletter by March 11th 2025 at www.melrose-

studio.com and receive it for free straight to your inbox. Stay
informed with the latest marketing insights and tips!

SIGN UP NOW

WWW.MELROSE-STUDIO.COM

FULL SEO
COURSE 

COMING SOON
FOR FREE!
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